
Recently, residents of Niejadlik Hall were greeted with flyers on their doors stating that, “Want to Pay $150,000? Software, Video and Music Piracy is illegal! The Record Industry Association of America (R.I.A.A.) is suing students for video and music piracy for $150,000 per file! Think twice about KaZaA, Morpheus, or other file sharing utilities.” 

The RIAA is an oligopoly of the five biggest record companies in the world which include Universal Music, Sony Music, Warner Music, EMI Music, and BMG Music. They are currently investigating students who have copyrighted music and video files on their network space on university local area networks (LANs). A LAN allows users to save files onto a server for students to access from computers across campus and allows students to place things in a public folder so that they can share their files with friends.


According to CNN on April 24, 2003, the RIAA filed lawsuits against students at Princeton University, Rensselaer Polytechnic Institute and Michigan Technological University. Michigan Technological University’s President commented that he wished the industry had contacted the school, as they had done in the past, when copyright infringements have been discovered. Their opinion is that universities should deal with students who break the law, not the RIAA. ECSU has dealt with students in the past that were caught by the RIAA but the RIAA did not threaten to sue these individuals. 

I think it is inappropriate for the RIAA to sue college students for a variety of reasons. College students do not possess the millions of dollars that the RIAA is suing them for. It would make sense for the RIAA to sue based on the value of the copyrighted material, but their $150,000 per file proposal is utterly ridiculous. 

Consumers should see the price of music declining as new technologies make music production costs decline. Charging consumers between $17 and $20 for music is unrealistic. No wonder consumers are downloading copyrighted files from the Internet. According to the Boycott RIAA website, record deals for big-name acts are often negotiated between $1 and $2 for each CD, retailers add on inventory and overhead costs which are usually $2 to $3 and the costs of a mass manufactured CD costs 30-40 cents to make. That means that $6 is the average price put into making a CD which means consumers are paying $11 to $14 which are going directly to the record companies. The greed of the RIAA is evident in their mission statement that reads that their goal is to “foster a business and legal climate that supports and promotes our members’ creative and financial vitality”. No mention of serving the consumer is mentioned because as the record industry, they essentially have a monopoly.

Another problem with the music industry is its failure to be consumer friendly. When consumers only hear two to three songs from an audio recording (an audio tape or a CD) on the radio, they take the chance that the other songs are just as good. There is no effective way to sample the music beforehand. The stores that have those small machines that scan audio recording bar codes and play ten second clips of a few songs on the audio recording only allow the consumer to hear the best segments of the best songs of the audio recording. How convenient indeed. I personally have noticed that stores like Wal-Mart and FYE that have these machines do not adequately maintain them because most of the time, they either aren’t working or can’t scan the audio recording I want to listen to. 

If a consumer buys an audio recording and does not like it, the record industry has pressured retailers to tell the consumer that they basically are tough out of luck. Retailers will not accept returns on unopened audio recordings because they do not know whether the consumer has made a copy of it. When a consumer brings back an audio recording because it doesn’t play correctly, their exchange is only considered “even” if the consumer has a receipt. Connecticut State Law requires those without receipts trying to exchange an item for an identical item to pay sales tax on the item. Even though it’s usually less than a dollar, why should the state force you to require you to pay a sales tax twice?  However, that’s a different issue entirely for another editorial. 

I feel that the laws against copyrighting video and music files are examples of kinds of laws in which many law-breakers will not get caught due to the difficulty of enforcing the law. Compare this law with a proposed rule to make the entire campus of ECSU smoke free. How could such a law be enforced equally to everyone? Wouldn’t the enforcement of such a rule take valuable time away from the police who should be focusing on crimes involving the destruction of property and physical injury or possible physical injury in general? After all, their goal is “to serve and protect” and that protection should fall among all Americans, no groups should be more “protected” than others. 

Many states in our country enacted sodomy laws which have tried to dictate appropriate sexual acts and have been discriminatory to both the heterosexual and homosexual populations. Such laws obviously are hard to enforce. However, I believe that what consenting adults do in private is their business and not that of the government. Unless an individual is harming others or destroying property of others, how that individual uses their own computer, regardless of who is their internet service provider, should be their own business and not the business of any government or the record industry.


In conclusion, I hope that people clearly understand that record companies only have one goal in mind: how to get as much of your money as possible. Actions speak louder than words and just because something is illegal does not mean that it is morally wrong. 
